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Abstract 
Inclusive entrepreneurship is concept that represents an involvement of under-represented groups into entrepreneurship with aim 
to help them to overcome their economic and social problems. The paper focuses on inclusive entrepreneurship in Visegrad4 
countries. Its goal is two-fold: a/ based on GEM datasets to do comparative analysis of inclusivity of entrepreneurial activity for 
youth, women and seniors among V4 countries and with Europe; b/ to determine the level of significance of the drivers of the 
entrepreneurial activities of underdeveloped groups studied from perspectives of human and demographics factors, social 
attitudes towards entrepreneurship, self-confidence in own knowledge, competencies and experiences and ability to identify 
business opportunities. 
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1. Introduction 
The last financial and economic crisis brought some phenomenon into sight. Among them low economic growth 
rates and high unemployment rates are the most critical ones. Issue of unemployment has impacted population in 
general but especially some social groups which due to serious barriers have a problem to find job. These groups 
include mainly youth, women, seniors, immigrants and disabled. To find solution to this serious issue is challenge 
for the national and international policy makers, governments but also academia. One option which contributes to 
this issue solving is entrepreneurship. However, these groups cope with serious barriers also in area of start-up of 
own businesses. Therefore, new concept of entrepreneurship – inclusive entrepreneurship – has been introduced. 
Inclusive entrepreneurship represents involvement of under-represented or disadvantaged groups in entrepreneurial 
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activities, leading through unleashing their creative potential towards the economic self-sufficiency that is beneficial 
for themselves and for society. This concept and practice was developed and trademarked by The Syracuse 
University Whitman School of Management and Burton Blatt Institute in 2008 when start-up project for people with 
disabilities had been established. In the meantime European Union and OECD launched a few projects focused on 
inclusive entrepreneurship of under-represented groups. The most known project is COPIE (Community for Practice 
on Inclusive Entrepreneurship) focused on development of practical toolkits to support inclusive entrepreneurship. 
OECD in cooperation with European Commission has already launched three reports that are focused on policies for 
inclusive entrepreneurship (OECD/The European Commission, 2013, 2014, 2015). However, the concept and 
practice of inclusive entrepreneurship are complex, multidimensional, with many specifics both on national and 
regional levels. Due to that contribution to its better understanding also by academic research is inevitable. One of 
the missing areas is a comprehensive analysis of inclusive entrepreneurship in Visegrad4 countries (V4). Global 
entrepreneurship monitor (GEM) offers good databases to study this issue. Our paper has two-fold goal: a/ based on 
GEM datasets to do comparative analysis of inclusivity of entrepreneurial activity for youth, women and seniors 
among V4 countries and with Europe; b/ to determine the level of significance of the drivers of the entrepreneurial 
activities of underdeveloped groups studied from perspectives of social attitudes towards entrepreneurship, self-
confidence in own knowledge, competencies and experiences and ability to identify business opportunities. 
2. Related works, methodology and data 
In theory concept of inclusive entrepreneurship is not studied extensively by itself but mostly in relation to social 
entrepreneurship or social economy which is its very narrow understanding. It gains importance as a concept and as 
a practice motivated by the assumption of equality of opportunities reached by everyone in society (Amaro da Luz, 
2014). As a concept it is firstly embodied in the notion of inclusion, which implies the ability of anyone to 
participate in social life as a result of the effective exercise of social rights in its plural dimensions (Militão & Pinto, 
2008). However, inclusive entrepreneurship is about a set of attitudes, competences and skills that may represent 
more than just starting an individual business (Henriques, J. M., & Maciel, C., 2012). On the other hand according 
to theory (Gartner, 1988) to take into consideration only personal traits is not enough. Nevertheless there are 
numerous research studies on youth, women and seniors that investigate these individual attitudes, competencies and 
skills and their importance for growth of entrepreneurial activities (Geldhof et al. 2014; Sharma & Madan, 2013; 
Ajzen, 1991; Davey et al, 2011; Carter et al, 2007; Kilber et al 2011; Kautonen et al, 2008; Holienka & Holienkova, 
2014). However, as Henriques and Maciel (2012) in their work stressed inclusive entrepreneurship depends highly 
on culture and historical national traditions. It can be derived that social attitudes towards entrepreneurship play 
significant role in boosting inclusive entrepreneurship either in country or region. According to review of research 
on cultural dimensions of entrepreneurship in Tominc et al (2015) is stated that favorability of entrepreneurship in 
the culture is associated with the level of entrepreneurial activity in the form of start-up attempted with supportive 
cultures leading to higher start-up rates and entrepreneurial activity in general. One option to study entrepreneurial 
activities, aspiration and attitudes of group of “missing” entrepreneurs (youth, women, seniors) is through Global 
Entrepreneurship Monitor (GEM). GEM conceptual framework enables to explore and analyze entrepreneurial 
activities, aspirations and attitudes at the individual level as well as on an aggregate country level. Such approach 
has also added value in comparison among involved entities (Amoros & Bosma, 2014). However, the GEM has 
discovered that entrepreneurship dynamics is linked to conditions that support or hinder new business creation. 
GEM has also discovered that these conditions are closely related to economic development of individual country. 
Therefore, since 2008 (Bosma & Levie, 2009), GEM studied entrepreneurship following the World Economic 
Forum’s typology of countries based on Porter’s (Schwab et al., 2002) definitions of economic development levels: 
factor-driven, efficiency-driven and innovation-driven economies. The state of these conditions directly influences 
the existence of entrepreneurial opportunities, entrepreneurial capacity and preferences, which in turn determines 
business dynamics (Singer et al., 2015, p. 14). According to numerous research studies based on GEM data in our 
paper we studied entrepreneurial activities of youth, women and seniors in Visegrad4 countries through total early 
stage entrepreneurial activity rate (TEA), level of their inclusiveness and significance of key factors that influence 
TEA. 
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2.1. Methodology 
At the first stage we have analysed level of inclusive entrepreneurship of youth, women and seniors at each of the 
Visegrad4 countries applying own developed TEA and Established Business (EstBu) Indices (TEA Index Youth, 
TEA Index Women, TEA Index Seniors, EstBu Index Youth, EstBu Women, EstBu Index Seniors) The calculation 
of inclusivity index is following: EIk is the summary inclusivity index of individual category of population (youth, 
women, seniors) for the country k, EIki is the inclusivity index in the year i, and n is the number of years where data 





Where EIki is either TEA inclusivity index or EstBu inclusivity index calculated as a ratio either total early-stage 
entrepreneurial activity for each category (youth, women, seniors) and total early-stage entrepreneurial activity of 
general population ܶܧܣ݇݅ in year i for the country k or established business ratio for each category (youth, women, 
seniors) and established business ratio of general population. The basic descriptive statistics are part of this analysis, 
too. 
At the second stage we applied correlation analysis using correlation matrix based on Pearson´s correlation 
coefficient in order to explore behavior between total early stage of entrepreneurial activity (TEA) and studied 
factors for each of under-developed groups of entrepreneurs. The studied factors are divided into four groups. The 
first group represents human capital and demographic variables: gender (except in women model which is binary 
variable: 0 for males and 1 for females; age of individual which is continuous variable in range 18–64 years, 
education where individuals reported their highest educational attainment. The second group contains social 
attitudes of people towards entrepreneurship and is measured by GEM variables high status to successful 
entrepreneurs where respondents indicated whether they agree that in their country successful new entrepreneurs 
possess high levels of status and respect (yes=1, no=0), entrepreneurship as a good career choice where the 
respondents were asked whether they consider starting a new business a desirable career choice (yes=1, no=0), 
media attention on entrepreneurship where the respondents were asked whether they often see stories in the public 
media or internet about successful new businesses (yes=1, no=0). The third group represents self-confidence in own 
knowledge, competencies and experiences measured by GEM variables perceived capabilities where individuals 
were asked whether they had the knowledge, skill and experience required to start a new business (yes=1, no=0); 
fear of failure where individuals were asked whether fear of failure would prevent them from starting a new business 
(yes=1, no=0); and knowing entrepreneurs where individuals were asked if they know personally someone who 
started a business in recent two years (yes=1, no=0). The fourth group is focused on GEM perception of business 
opportunities where individuals were asked if they believe in good opportunities for starting a business in the area 
where they live in the close future (yes=1, no=0). For each studied segment (youth, women, seniors) we merged all 
data disregarding the country and year elements and applied correlation matrix based on widely used Pearson´s 
correlation coefficient which measures a linear relationship between two variables. 
2.2. Data and Variables 
Key sources of data on which is our research based on are individual Adult population surveys (APS) datasets of 
the Global entrepreneurship monitor (GEM) for three consecutive years 2011, 2012, 2013 in Visegrad4 countries 
(Slovakia, Czech Republic, Hungary and Poland). Within APS each year representative sample of apx. 2000 people 
has been interviewed at each country each year. Out of that our datasets contains 8995 respondents for youth, 12968 
respondents for women and 5033 respondents for seniors. Datasets are harmonized on international level and based 
on that comparable among countries.  
These data are inputs both for indicators used to measure key characteristics of three chosen groups of inclusive 
entrepreneurship in this region and also correlation analysis using correlation matrix. Variables and the aggregate 
country measures of variables used in our research study are contained in Appendix 1 (Table 6). All variables were 
calculated based on their weights and the final datasets excluded incomplete samples (missing or incorrect values). 
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3. Results and Discussion 
In our research we examined level of inclusive entrepreneurship in Visegrad4 countries and also significance of 
key drivers for total early stage entrepreneurial activities (TEA) rates for each under-represented segment of 
entrepreneurs: youth, seniors, women. 
3.1. Inclusivity of entrepreneurial activities  
Entrepreneurial activity is defined by Ahmad, and Seymour (2008, p. 14) as “the enterprising human action in 
pursuit of the generation of value, through the creation or expansion of economic activity, by identifying and 
exploiting new products, processes or markets”. 
We measured level of inclusivity of entrepreneurial activity in Visegrad4 countries through indices in two phases 
of entrepreneurial process: at early stage of entrepreneurial activities (TEA index – businesses from 0 to 42 months 
age) and at stage of established business (EstBu Index – businesses at age more than 42 months) for youth, young 
adults, seniors and women.  
Table 1 contains very interesting findings. In general common pattern is valid for Europe and V4 countries as far 
as level of inclusivity into entrepreneurial activity of studied segments is: the highest engagement at TEA has youth 
and young adults and the lowest seniors. If we compare Europe and V4 for each segment only youth and young 
adults at V4 are more active at TEA in comparison to Europe. V4 seniors and women are behind of European start-
ups in these segments. 
However, at established business phase it is vice versa: seniors involvement in this stage, which is perceived as 
more profitable and productive as far as income and job creation, is doubled in comparison to young adults and 
multiple higher than for youth both in Europe and V4 . Indirectly it confirms that young people are less risk averse 
as far as starting new business is but many of them (particularly youth) are not able to overcome the first stage 
barriers and stop their business within the first 42 months. While in segment youth the highest TEA (above V4 and 
Europe) is in Czech Republic young adults are the most active in start-up phase in Poland. In women segments there 
are not such significant gaps between TEA and established business entrepreneurial activity rates at all analyzed 
levels. It confirms general opinion that women are able better bridge start-up barriers and continue with their 
business development. The other interesting regional finding is that those countries with the lowest TEA index have 
also the lowest EstBu index in two segments (seniors and women): Slovakia for seniors (0.30; 1.0) and Czech 
Republic for women (0.39; 0.37). As it is new phenomenon it asks for further investigation to get right answer. 




18 – 24 Y 
TEA Index 
Young Adults 









18 – 24 Y 
EstBu Index 
Young Adults 





Europe 0.90 1.36 0.51 0.52 0.17 0.62 1.23 0.46 
V4 1.00 1.42 0.44 0.47 0.11 0.66 1.15 0.40 
Slovakia 1.06 1.41 0.30 0.50 0.11 0.81 1.00 0.38 
Czech Republic 1.22 1.49 0.40 0.39 0.09 0.34 1.16 0.37 
Hungary 0.88 1.16 0.56 0.51 0.11 0.58 1.33 0.46 
Poland 0.83 1.62 0.50 0.46 0.14 0.92 1.09 0.40 
 
According to analysis performed above is clear that there are some common patterns both for V4 countries and 
Europe both at TEA and established business phases. V4 countries are leaders in youth start-up activities and it is 
apparent that also in this region “entrepreneurship is a young man´s game” (Arenius & Minniti, 2005, p. 238). 
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However, V4 countries lag behind Europe mainly in seniors and women entrepreneurial activity rates. To boost this 
development in right way asks to further investigate key drivers of entrepreneurial activity studied groups. 
3.2. Key drivers of entrepreneurial activity of under –represented groups 
Level of inclusivity of entrepreneurial activities in under-represented groups is the first inevitable step for current 
status mapping. However, it is also important to know which are their significant key drivers that would contribute 
boost the early stage entrepreneurial activity (TEA). These drivers should be taken seriously into consideration as a 
basis for relevant entrepreneurial policies formulation. In our paper we studied behavior of four groups of factors for 




According to Table 2 in the youth model seven of the 10 studied factors have a statistically significant correlation 
(all 6 having p-value < 0.01). 
Table 2. Correlation matrix: Youth model 
    1 2 3 4 5 6 7 8 9 10 11 
1 TEA 1 
2 Gender −0.1431** 1 
3 Age 0.0565** 0.0266* 1 
4 Education 0.0405** 0.078** 0.2104** 1 
5 High status in society −0.0145 0.0392** −0.0756** −0.0666** 1 
6 Media attention 0.0189 0.0529** 0.0236 −0.0476** 0.0976** 1 
7 Good career choice −0.0143 0.0109 −0.1027** −0.0914** 0.1602** 0.1298** 1 
8 Entrepreneur skill 0.2865** −0.1943** 0.1535** 0.0999** −0.0788** 0.0506 −0.0233** 1 
9 Fear of failure −0.127** 0.1012** 0.0693** 0.0628** 0.029 −0.0104 0.0191* −0.0975** 1 
10 Knowing entrepreneur 0.2332** −0.0817** 0.0382** 0.1276** −0.0388* 0.0371 −0.0216** 0.2444** −0.0287* 1 
11 Perceived opportunities 0.1145** −0.0539** −0.043** 0.0752** 0.0282** 0.0894** 0.088* 0.1059** −0.1073** 0.1473** 1 
* Correlation is significant at the 0.05 level (2-tailed); ** Correlation is significant at the 0.01 level (2-tailed). 
In the first studied group all three factors (gender, age, education) have a statistically significant correlation with 
TEA. As far as gender is males are more likely engaged in TEA than females (−0.1431) as well as those who have 
higher education (r = 0.0405). Both increased age and attaining higher education positively influence TEA. As far as 
the second group of factors which represent social attitudes towards entrepreneurship none of them is significantly 
related to TEA. In opposite all variables measured self-confidence in own knowledge, competencies and experiences 
are positively related to TEA (entrepreneurial skills r = 0.2865, fear of failure r = −0.127, knowing successful 




In the women model (Table 3) also seven out of 9 studied factors have a statistically significant correlation with 
the TEA (six of them having p-value < 0.01 and one p-value < 0.05).  
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Table 3. Correlation matrix: Women Model 
    1 2 3 4 5 6 7 8 9 10 
1 TEA 1 
2 Age −0.0666** 1 
3 Education 0.0757** −0.1121** 1 
4 High status in society −0.0193 −0.0421** −0.0966** 1 
5 Media attention 0.0009 0.0103 −0.0965** 0.1236** 1 
6 Good career choice −0.0253* −0.0727** −0.0983** 0.1644** 0.1823** 1 
7 Entrepreneur skill 0.2363** −0.0142 0.1781** −0.0928** 0.0137 −0.0395** 1 
8 Fear of failure −0.0999** −0.0011 0.0181 0.0212* 0.0128 −0.0086 −0.1017** 1 
9 Knowing entrepreneur 0.1817** −0.1161** 0.1285** −0.0157 0.0392** −0.0094 0.2196** −0.0319** 1 
10 Perceived opportunities 0.093** −0.0979** 0.0772** 0.0616** 0.0874** 0.1113** 0.0955** −0.1075** 0.14** 1 
* Correlation is significant at the 0.05 level (2-tailed); ** Correlation is significant at the 0.01 level (2-tailed). 
In the first group of factors (age, education) there is an opposite influence of age on TEA in comparison to youth. 
The results in Table 3 show that likelihood of a women being engaged in early-stage entrepreneurial activity, on 
average, decreases with age (r = -0.0666). However, those who have higher education are more likely engaged in 
early-stage entrepreneurial activity (r = 0.0757) which is similar trend as for youth. In the second group of factors 
which represent social attitudes towards entrepreneurship only the belief that entrepreneurship is a good career 
choice is significant but with negative influence on engagement in an early stage entrepreneurial activity (r = 
−0.0253). In the third groups of factors focused on self-confidence in own knowledge, competencies and 
experiences, similar as for youth, all three factors –confidence in one’s own skills, lacking fear of failure and 
knowing a successful entrepreneur are positively related to engagement in early-stage entrepreneurial activity (r = 
0.2363; r = −0.0999; r = 0.1817). Perceiving opportunities to start own business (the fourth group) is positively 
related to engagement in an early-stage entrepreneurial activity (r = 0.0930) – similar as for youth.  
 
Seniors 
In the seniors model (Table 4) seven out of the 10 factors have a statistically significant correlation with TEA (six 
of them having p-value < 0.01).  
Table 4. Correlation matrix: Seniors model 
    1 2 3 4 5 6 7 8 9 10 11 
1 TEA 1 
2 Gender −0.0811** 1 
3 Age −0.0424* 0.0327 1 
4 Education 0.1023** −0.1045** 0.0288 1 
5 High status in society −0.0177 0.0816** −0.006 −0.1129** 1 
6 Media attention −0.0349 0.0469* 0.0045 −0.1045** 0.1079** 1 
7 Good career choice −0.0068 0.0486* −0.0179 −0.112** 0.1671** 0.2254** 1 
8 Entrepreneur skill 0.1643** −0.2126** −0.0505** 0.26** −0.0956** −0.0058 −0.044* 1 
9 Fear of failure −0.0532** 0.0678** −0.0416* −0.0304 0.0419* 0.0207 −0.0045 −0.0862** 1 
10 Knowing entrepreneur 0.1012** −0.0746** −0.0544** 0.1096** −0.0091 0.0767** 0.0055 0.1921** −0.015 1 
11 Perceived opportunities 0.0655** 0.0039 0.0191 0.0585** 0.0819** 0.1135** 0.1486** 0.0948** −0.0662** 0.1159** 1 
* Correlation is significant at the 0.05 level (2-tailed); ** Correlation is significant at the 0.01 level (2-tailed). 
In the first group age show that the likelihood of a person being engaged in early-stage entrepreneurial activity, 
on average, decreases with age (r = −0.0424) which is similar trend as for women. Those who have higher education 
318   Anna Pilková et al. /  Procedia - Social and Behavioral Sciences  220 ( 2016 )  312 – 320 
are more likely engaged in early-stage entrepreneurial activity (r = 0.1023). As expected males are more likely 
engaged in TEA than females (r = −0.0811). In the second group of factors, which represent social attitudes towards 
entrepreneurship, only entrepreneurship as a good career choice is significant but is negatively related to TEA. In 
the third groups of factors as expected, confidence in one’s own skills, lacking fear of failure and knowing a 
successful entrepreneur are positively related to engagement in TEA (r = 0.1643; r = −0.0532; r = 0.1012). The 
fourth group which measure perceiving opportunities to start own business is also positively related to engagement 
in an early-stage entrepreneurial activity (r = 0.0655). 
Table 5 summarises the correlation of TEA and the chosen factors for all three models. According to these results 
in the first group, which represents human capital and demographic variable, all three factors are important for TEA 
rates of youth, women and seniors in V4. Importance of gender at entrepreneurial activities is broadly studied and 
empirical evidences confirms that gap still persists in venture creation and ownership activity even its positive 
narrowing is evidenced (Kelly et al., 2015). Significance of age in our finding is also in line with many research 
works which confirm that being entrepreneurs is not a typical for a specific age group (Isele & Rogoff, 2014 etc.). 
Our evidence on importance of education for entrepreneurial activities in V4 countries is in line with other GEM 
research that indicates that education plays a major role in entrepreneurial activity. The more educated the person, 
the more likely that person is to start and develop sustainable business (Singer et al., 2015). The most remarkable 
finding in our research is related to the second group of factors which represent social attitudes towards 
entrepreneurship. 
Table 5. Significance factors correlating with TEA 
 Youth Model Women Model Seniors Models 
Gender **  ** 
Age ** ** * 
Education ** ** ** 
High status in society    
Media attention    
Good career choice  *  
Entrepreneur skill ** ** ** 
Fear of failure ** ** ** 
Knowing entrepreneur ** ** ** 
Perceived opportunities ** ** ** 
 
According to our results in V4 these attitudes are not significant for early stage entrepreneurial activity in any of 
the studied groups. Even for social attitudes factor “entrepreneurship as a good career choice” in women model 
negatively influences TEA. These social attitudes are interconnected with cultural factors which are closely related 
to entrepreneurial environment. However, entrepreneurial environment is a key factor that fundamentally influences 
the entrepreneurial activity (Holienka, 2013). From this perspective social attitudes indirectly influence TEA. Even 
some researchers stress (Henriques & Maciel, 2012) importance of cultural norms for entrepreneurial inclusivity, 
there are findings that some factors of social attitudes can have a negative impact on intension and TEA (Tominc, et 
al., 2015; Autio et al., 2001). Surprisingly, in V4 even media attention doesn´t have significant impact on TEA 
which in many research studies show positive impact on entrepreneurship (Levie, et al. 2010). This finding asks for 
further deeper study of different impacts of theoretical perspectives of media (Bandura, 2001) on entrepreneurial 
activities in CEE and western countries. As it is expected all variables in the third and four groups of factors – self-
confidence in own knowledge, competencies and experiences and perception of business opportunities refer 
positively to TEA in all studied groups of V4. This our finding is in line with many research studies and findings 
and based on that we assume that for V4 valid, too that individuals with entrepreneurial skills can be in a good 
position to recognize business opportunities (Shane, 2003, Singer et al., 2015).  
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4. Conclusion 
During the last decade inclusive entrepreneurship in Europe and around the world is subject of great interests of 
governments and politicians supported by institutions like European Commission and the others. The aim is to take 
actions that would increase entrepreneurial activity of under-represented groups to achieve equity principle, to solve 
unemployment and to use it as an additional source of economic growth. However, these actions and policies should 
be supported by research studies. In our research we found out that Visegrad4 countries and Europe have similar 
pattern of entrepreneurial inclusivity for youth, women and senior as far as their engagement into start-up and 
established business is. However, V4 countries are behind Europe in women and seniors engagements into 
entrepreneurship. Level of differences among V4 countries in inclusive entrepreneurship is not significant. We also 
found out that the following three out of four studied groups of factors have significance impact on TEA at each of 
studied groups: human capital and demographic variables, confidence in own knowledge, competencies and 
experiences and perceiving of business opportunities. Surprisingly, factors belonging to group of social attitudes 
towards entrepreneurship doesn´t appear to be significance for TEA. However, it is important to take into 
consideration that particularly confidence in own knowledge and perceiving opportunities depend on education and 
education is tightly connected to national culture part of which is also attitudes towards entrepreneurship. Future 
success of inclusive entrepreneurship in V4 depends on comprehensive approach to its development. This approach 
should also involve knowledge from academic research. 
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Appendix A.  
Table 6. Selected Variables and Indicators 
Indicator Meaning 
Perceived Opportunities 
Percentage of all respondents (18 – 64) who think that in the next six months there will be good 
opportunities for starting a business in the area where they live 
Perceived Capabilities 
Percentage of all respondents (18 – 64) who say they have the knowledge, skill, and experience 
required to start a new business 
Fear of Failure 
Percentage of respondents (18 – 64) (among them who see opportunities) who say fear of failure 
would prevent them from starting a new business 
Entrepreneurial Intentions 
Percentage of all respondents (18 – 64) who are non-entrepreneurs and intent to start 
entrepreneurship in future three years 
Entrepreneurship as a Good 
Career Choice Percentage of all respondents (18 – 64) who consider starting business as good career choice 
High Status to Successful 
Entrepreneur Percentage of all respondents (18 – 64) who attach high status to successful entrepreneurs 
Media Attention for 
Entrepreneurship 
Percentage of all respondents (18 – 64) who agree that in their country is lots of media attention 
for entrepreneurship 
Early-stage entrepreneurial 
activity (TEA) Percentage of respondents (18 – 64) involved in Total Early Stage Entrepreneurial Activity 
Established business ownership 
rate 
Percentage of respondents (18 – 64) involved in established business as owner and manager for 
which salaries or wages have been paid for more than 42 months 
Nascent entrepreneurship rate 
Percentage of all respondents (18 – 64) involved in nascent business and no salaries or wages are 
paid for over three months 
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Indicator Meaning 
New business ownership rate 
Percentage of all respondents (18 – 64) involved as owner and manager in new business for which 
salaries or wages have been paid for 3 to 42 months 
Discontinuation of businesses Percentage of all respondents (18 – 64) exited a business in past year 
TEA Index TEA of group/TEA 
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